HATCH

Innovation born in San Diego

“If there is one lens through which our city
looks awe-inspiring, it's this one. We can’t
wait to tell these stories of discovery,
invention, science, and technology—

and the people associated with them.”

Erin Chambers Smith,
Chief Content Officer
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Published by San Diego Magazine, Hatch focuses on the business of innovation.
Stories stem from the tech, biotech, life sciences, telecom, software, green-,
clean-, and blue-tech industries. Consider Hatch a combination of a business and
science magazine that celebrates the success stories of San Diego companies,
whether they are a Fortune 500 or a budding startup.

Editorial:

IN
EVERY
ISSUE

COMING —
up

Props:

Tip Sheet: 20 innovative people, companies and ideas

Office Space: Inside the office of one of San Diego's
coolest companies

The Pitch: Local startups present their big ideas

Next Big Thing: What's on our radar to change the
world next

Fall 2018: Education
Special Sections: Alumni Profiles

Winter 2018: Built Environment
Special Sections: Who's Building San Diego?
Project Profiles

Spring 2019: TBD

Summer 2019: TBD

“I received the first edition of Hatch this week and... wow! It's incredible.
Congratulations on an outstanding first publication. For far too long,

San Diego has needed a tool like Hatch to effectively tell its story and
elevate the perception of San Diego as a cutting-edge, critical technology
innovation center with noted success and emerging new talent.

Thank you for your leadership on this important regional initiative.”

Kris Michell
PRESIDENT & CEO, Downtown San Diego Partnership

“Love what you guys are doing with Hatch! Keep in touch and would
love to help any way we can. San Diego needs more of this.”

Matt Faulk
CEQ, BASIC

23,500

San Diego Magazine Subscribers

+

1,000

Distributed to Biocom, Connect, MIT
Enterprise Forum, San Diego Chamber of
Commerce, Downtown San Diego
Partnership, EDC and the Sales &
Marketing Leadership Alliance.

24,500

° FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR 619.744.0519
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Deadlines
4X X
Displ Fall 2018
isp ag-r o Two-page spread $5,400 $6,480 Space: July T3
Advertising
Full-page $2,900 $3,480 Artwork: July 17
Inside San Diego Magazine's
Half-page $1,900 $2,280 September issue
Quarter-page $900 $1,080 Winter 2018
Space: October 12
Premium —— |nside front cover + page 1 $6,480 $7775 Artyvork: OCt_Ob erle .
Positions gmde ian Diego Magazine's
Inside front cover $3,800 $4,560 ecemberissue
Inside back cover $3,500 $4,200 Spring 2019
K Space: January 12
Back cover $4,995 $5995 Artwork: january 16
Inside San Diego Magazine's
March issue
Custom options such as Summer 2019
gatefolds and inserts Space: April 13
are also available Artwork: April 17

upon request. . . .
P d Inside San Diego Magazine's

June issue

*All rates are net.

o FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR 619.744.0519
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Custom Content

What's included:

Content marketing increases engagement with prospects, builds trust and positions your
company as an expert in your industry. It also has tremendous ROI. As content experts,
our team is available to create a targeted piece that will showcase your brand in a new
way. Let our writers and designers develop content that will capture the attention of our
readers and extend the value of your investment in Hatch.

- Professional photography - Copy writing

- Photo rights - Layout and production

© PARTNERS IN INNOVATION «

- Interview - Three rounds of proofs’

5 REASONS

TO BE OPTIMISTIC
ABOUT SAN DIEGO’S
INNOUATION ECONOMY

8y Mary Walshok,
Dean of Extended Studies ot UCSD
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Full Page: $3,900

"Additional proofs are billed at $50
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3 times

more leads are generated
by content marketing than

traditional marketing.
Source: Kapost

MEET THE LIFE
SCIENCE GIANTS

on't miss Biocom's Sixth Annual
Global Life Science Partnering
Conference, happening February
24-25 at The Lodge at Torrey Pines.

pharmaceutical and biote

rfirmed speakers include top brass
rom ClaxoSmithKline, Pfizer, Allergan, Celgent

nafi,and Novartis.

its impact by suppe
mermbers in s membership cirle. Stay tunec
@biocomea a1 011 biocom.org

16 archooiis

ashington, DC, or attending

2 ground-breaking ceremony

ore efficient FDA and
patent-fiing process.In 2015
Biocom also expanded it

Panetta has been
developing relationships
inJapan (the new direct light
from San Diego to Narita
International has helped
tremendously), and about

25 Japanese companies

have joined Biocom.

° FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR

619.744.0519
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ONLINE

HATCH-MAG.COM

@ Leaderboard 728x90
® Half Page 300x600
Island 300x250 (not shown)

Display
Ad Rates

Site takeover
$1,000/month

4,000

pageviews
per month
Issue Sponsor
- Prominent logo inclusion throughout feature
- Sponsored content integration G P T
- Video inclusion (provided by client) &Mammﬂwmww
- Bonus 100,000 banner ad impressions Our list of innovative people, places and happenings in San

Diego RECENT POSTS,

- Social media support during month of feature
$4,995/year

(1) VIP Connection

E-

Inifill gavelopmants are starting 1o sprout
up in cities all over the country. With a

goal to improve urban fabric and promate c CANTER

e
. % a vibrant city cone, develogars are Seeking
. out vacant o undaveloped sites within an existing infrastructure and
- filling thase “gapa” with new bulldings. Thass projects serve as an
l ity o use | and inabla design to transform a once
I eye-s0re info a valuable plece of real estate.
L 3 As the practios of urban infil gaing popularity, it becomes mone and Example does not reflect actual placement

mare impaortant to hold these developments 1o a higher standard, for the
sake of creating a betier community and to provide moderm and functional homes for the futlne owners.
Ralsing the bar on tha design of thass hamas is what will give urban infill developars an adge in the years o

Sponsored Content

- Rotating through all pages of hatch-mag.com

- Article page includes 500 words of copy, unlimited
photos, hyperlinks to your site, embedded video, and
social media support. (Photos and video provided by client)

$1,000/week for premium placement in homepage marquee

$200/week for homepage presence

° FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR 619.744.0519
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ONLINE

Have your message front and center before
reaching sandiegomagazine.com/hatch.

Click-through rates average over 5%. Inventory is limited.

(One pop-up per unique visitor per day)

$500 per week

Dedicated Eblast

- 100% share of voice

- Average 20% CTR
$1,000/per blast

Sponsored Content
- Top placement in the biweekly newsletter

- Includes 140px x 140px image and 40
words of copy

$500/per placement

Banner Ad
- 300px x 250px

$250/per placement

" HATCH

INNOVATION BORN IN SAN DIECO

Big Business and Bocce Ball: A Look Inside
GoFundMe's New Digs

GoFundMe may have moved its San Diego office to a larger space, but its tight-knit culture
rermaing intact

Read —

ARDUND THE WES

150 Companies Launched by UC
San Diego Rady School of
Management Students and

° FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR 619.744.0519
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Ad Dimensions

SPACE WIDTH x HEIGHT (IN.)

Two-page spread bleed 74.625 x 10
(create as two separate full-page bleed ads)

Full-page non-bleed 6.25 x 8.875
Full-page bleed
Bleed 74375 x 10
Trim 71875 x 9.75
Live 6.1875 x 8.75
Half-page horizontal  6.7875x 4.25
Half-page vertical 3x8675
Quarter-page 3x4.25

BORDERS SHOW
BLEED ADS.

Spread

Full Page ® Quarter-page vertical Half-page vertical

Half-page horizontal

File Delivery

PDFs, as well as fully packaged files, including the InDesign
CC or lower document, and all supporting files (fonts,
images, etc..) can be uploaded to sdmag.us/sdmdropbox or
emailed to art@sandiegomagazine.com. Please compress
all files before uploading.

File Formats
PDF/X-1or press-ready PDF documents with crop marks
indicating trim and bleed.

Resolution
All images and logos must have a resolution
of 300 dpi at 100% print size.

Color
All colors must be CMYK. Total ink density should not
exceed 300%.

Bleed

Full-page files must include .125” bleed on all sides. Text and
logos must be within .25" from the trim to avoid live matter
trimming off.

Proof

To ensure exact colors, a high-quality color-match print
accompanying all print-ready digital files is recommended
when submitting files. Hatch is not responsible for
reproduction quality if color-match proof is not provided.

Production Fees*
Stock photos or graphics purchased for
ad creation (client to approve purchase) $25 each

Proofs beyond the third revision $50 each
Packaged files for use outside of
Hatch magazine $150

*Appliesto ads created/edited by the Hatch magazine designteam

° FOR MORE INFO, CONTACT KYRA HILLENMEYER AT KYRAH@SDMAG.COM OR 619.744.0519




